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HOW TO PLAY THE LINKEDIN ALGORITHM AND WIN
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m Linkedin + Follow -

Together, we've reached one billion members, One billion people who connect and
create opportunities for each other every day.

Twitter/X Usage Sees Sharp Decline

Data from The Infinite Dial® 2024

% currently ever using Twitter/X

Who do you appreciate and celebrate being part of your professional network?

In 2023, 27% of the total
population in the U.S.
were using “Twitter”. In
The Infinite Dial 2024,
19% of the total
population in the

U.S. are using “X
(formerly known as
Twitter)", a 30% drop.

Thanks a billion.

109%9%%% 009

2024

Currently ever use Currently ever use
“Twitter” “X (formerly known as Twitter)"

Siriusxm Il THE INFINITE DIAL 2024
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e How much companies spend
01 on Linkedin ads per month

25%
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0014 | $501-$1,000
'., $1,001 - $5,000
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0 Over $10,000
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18.3%
I 16.3%
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https://www.statista.com/forecasts/1147197/linkedin-users-in-the-world
https://www.edisonresearch.com/twitter-x-usage-sees-sharp-decline/
https://www.webfx.com/social-media/pricing/how-much-does-linkedin-advertising-cost/
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How the LinkedIn algorithm workgﬁ;

4 N @ Lt IS
1) Is the post spam? 2) Is the post high quality? |,/ 3) Is the post relevant?

LinkedIn b Luke Brynley-Jones «
13,343,752 followers ' -

1d.® Book an appointment

0001011 1 109

It takes a lot of skills and character to become a leader. | spent some tim ing up M on the impact of LinkedIn's 2023 algorithm
Which is the most important attribute for a great boss change last week. He: the key points on how it's impacting your posts - and Most relevant ¥
to have? #BossDay what you can do about it. {

#linkedinmarketing #b2bmarketing UL | 3Mo ===
The most lmportont ! B: n 5TM Leader | Fractional VP, Growth | ex-CE...

attribute for a boss is... Great article Luke Brynley-Jones. ROI aside it is just a must for

brand awareness, reputation, employee engagement. There is so

v/ :
X ' much intrinsic value and as you say the quality of C-Suite's
§§ k audience tends to be right up there. &

Honesty Support Compassion

' 3mo ===
LY r a s and diversity | Winner of 2023 DEl in Tech ...

. This article is fascinating, thank you so much for sharing, Luke!
LinkedIn’s algorithm tweak has reduced reach by 66%. What can you do about it?
. . Exec comms has become fundamental to the success of so many

organisations that, by not leveraging their potential reach,
they're missing out.

Courage Humility ~ Self-awareness
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HOW TO PLAY THE LINKEDIN ALGORITHM AND WIN

The promise of the LinkedIn algorithm

If you always post If a user
content that is with your — 00
to your target = content, they will

audience, they will see > of your
more of your content. = content in their feed.

0100010 |
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What changed in 20237

SEPTEMBER - OCTOBER
Reach: From 102 to 48

Engagement: From 118 to 60
Follower Count: From 116 to 38
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How did this impact content visibility?

Visibility of Content in our Feed Dec 2021 - Dec 2023

N Promoted Company Content From 16% to 28%
B LinkedIn™ Ads From 5% to 11% 00

Organic Company Content From 7% to 2%

Content from other Creators From 57% to 28%
0100010

https://richardvanderblom.gumroad.com/l/Algorithm-InsightsS
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How to become a Top Creator

BE STRATEGIC USE THE RIGHT FORMAT

v
v' Create a keyword strategy Ma_k © YORBROS! a1 fosz:o
- with spacing, emaojis etc.
v" Share knowledge or advice v Include a ‘killer’ opening
(not company news) line (<210 characters)

v Avoid links away

v' Share perspectives from LinkedIn

v Vary your formats - text,

v | i
Start conversations video, poll, PDF carousel

START A CONVERSATION %
A :

v' Encourage comments
- use CTAs

v’ Tag relevant experts

v Nurture your post

in the first hour
v' Comment on
your own posts

O
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e Tim Williams LinkedIn
® J ; 25,691, followers

99.99% of my content is about #influencerMarketing & #82BMarketing

[ . . o .
ThiE BOSK I i tORE BErsGHal AEOUR iy ISR SIS B lpriencesat Code. switching at work is a reality for 60% of.B.Iack professionals. How Fan we
Onalytica. contribute to a workplace that values authenticity? Share your perspective, support

your colleagues, and join us in fostering a culture of inclusion.
o« to Ruth for interviewing me on her Conscious Leaders Podcast and enabling me #BIackHistoryMonth2024
to tell my story about:

cc@ 83 comments - 30 reposts

4 Why | resigned and then took over Onalytica back in 2014
My values and how | try to connect to them as a leader
& What | struggle with when it comes to management Q - (5 Like @ Comment r()J Repost 1 Send

Advice on how to create the right boundaries as a leader

Hope this is helpful for any leader especially if they are juggling a young family and
managing a small business.

+ https://inkd.in/g-sw89Nn Ep. 37

Any thoughts / comments / ad i
1,112 followers

#leadership #wellbeing - @
ALWAYS PATTERN INTERRUPT

Start cold calls with the phrase: "How've you been?”

Being intentional
with time boundaries
is key otherwise you
never feel like
you're succeeding.

According to Gong Labs, it has a 6.6x higher success rate than the baseline.

Here's the thing: It implies you've had a previous interaction.

L /\ (But you haven't —it's a cold call.)
TIM WILLIAMS
CEO, Onalytica This line is unexpected and makes them think.

Use it correctly and this pattern interrupt will be your best friend.

6 comments * 4 rg

Reactions
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@ Richard van der 3lon3 ) & Richard van der Blom « £
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How to play the LinkedIn algorithm — and win!

Generate
Create content Ensure your posts meaningful
for a specific always relate to engagement from
audience your core topic experts on your
core topic
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1. LinkedIn Premium Company Pages

Custom call-to action button
“Who's visited my page” insights
Custom testimonial

Al-powered post writing assistance

a =~ W b =

Auto-invite engaged members to

follow your Page
6. Agold LinkedIn "IN’

$99 per month (after free trial)

9,

» INFLUENCER -~ B2B Marketing [ rporste
MAR Insight + Intelligence - Connection ‘ ganatlgrslt QST

Winner 2020 Winner 2021 Winner 2022

We create meaningful connections every day

OST Marketing

Award-winning B2B social media agend “In an industry flooded with agencies making big claims, OST truly
Coverage stands out as a partner who walks the talk. Their dedication,
Advertising Services - Cambridge, Cambridge expertise, and passion for delivering results have made them an

. . indispensable asset to our marketing". Cian O'Regan, DS
m OST ran a successful LinkedIn influeng =

% Jasmine & 15 other connections work L Testimonial added with Premium

"“In an industry flooded with agencies making big claims, OST truly stands out as a partner
who walks the talk. Their dedication, expertise, and passion for delivering results h ...show all

Contact us @@ v/ Following @

0001011
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2,971,'88- followers

Want to exude more confidence as you
communicate? Lorraine K. Lee ...see more
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3. Thought Leader Ads

Dawd Kleln 2nd
CMO at Kentik
Pro L'_-: Kentik

I'm going to need to read this a few times

« You can now promote LinkedIn

endorsements or reviews from 3rd

parties.

A BRIEF
HISTORY OF
BGP INCIDENT

FROM BGP HIJACKS i = d
TO BLACK HOLES * *

L

* You can effectively turn their LinkedIn

post into a promoted post.
’

» This opens the door to paid influencer DOUG MADORY

promotions at scale.

A Brief History of the Internet’'s Biggest BGP Incidents

kentik.com

eofewgem s




Thank youl!

Let's connect...

3

Luke Brynley-Jones
g serious people to understand

CREATING MEANINGFUL CONNECTIONS
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