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who Am |

« Over 15+ years in Marketing, across multiple
industries both in-house, consultancy, and
now agencuy.

« Had the pleasure of working on CIM
marketing qualifications and the national
marketing apprenticeships.

* Currently Senior Account Lead at Samphire
Digital as well as holding Head of SEO and
Senior SEO positions at two other companies.

»  Working with Companies in the UK and
internationally on discoverability campaigns.
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what is Generative Al?
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Creates things that don’t currently exist
based on pre-trained data sets.
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Write a funny song about attending the CIM Digital Marketing Conference on a Sunny

Dy 0 July
Showdnfts ~ ¢

{Vorse 1)

It's a scoecher in the oty, feels e July's come early

Sun i blazing, birds are singing. even pigeons lock quite pearly

But 'm sut0d up and 50 is 00, heading for 1

Ca's ODigital Marketing day. where the freebies brightly groan

Forget 1he boach, forpet the bat, 10got the park across the stroet
There's PPC and SEO talks, and 30 much industry heat

But hey, there's aw con, there's a free lunch, and maybo s

0 $N9g

S0 raise 2 gloss of lukewarm water, to the dgital marketing g

(Verse 2)
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But then & meme D% ON My SCreon, a cat with keybowrd paws

A ripple of laoghter fills the room, defying digital laws

{Chorus)

Forget the beach, forget the bat, forget the park across the street

There's PPC and SEO talks, and 5o much industry hea

But hoy. there's o con, there's & free lunch, and mayde some swag to $nag
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{Bnidge)
Qutside the we hine beckons, 2 workd of corefroe bliss

But here we are, in FowerPoing land, where contertt truly is kissed
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What do | mean by Search Al?
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Finding the most accurate answer to your
queries in the simplest way using Gen-Al
practices and the wider internet as the data
set.
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Cheese can slide off pizza for a number of

reaso

uding too much sauce, too much

cheese, or thickened sauce. Here are

things you can try:

J oy
x4 oot ot loast one small rock per

ot
odd

is poison good for you

Al F ) 3¢ opping N

Againat water Types Matoria Dior

s N Overview Learn moce

Yes, poison can be good for humans in
small quantities, and humans have learned
0 use it for many purposes. (A

* Mixins

A Overview

ally over the course of
a year, 5-10 cockroaches will /;
W o your p s hole “'
while you are asleep (this is
how they got the name "c K
roach) and you won't notice a
thing

SEARCH

Al Overviews: About last week

«, Share

Liz R

When you talk to the DeepMind Google Brain team, is there a
solution to the hallucination problem on the roadmap?

It"s Google DeepMind. [Laughs]

Are we making progress? Yes, we are. We have definitely made progress
when we look at metrics on factuality vear on year. We are all making it
better, but it's not solved, Are there interesting ideas and approaches
that they're working on? Yes, but time will tell, | would view it as LLMs
are an aspect of Al We are working on Al in a much broader way. but
it's an area where we are all definitely working 1o drive more progress.

Google CEO Sundar Pichai
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But is that the full picture?
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What should | see at Duxford Museum when |
visit?
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What should | see at Dudord Ar Museum whilst | am there?
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‘ The Imperial War Museumn Duxford is 8 massive place, 30 youl want 10 plan your viset
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Where are we on the timeline?

SAMPHIRE




Flonda

Agorehm wpdate
- ”
FPOUCNG 1A
ad
marigeAaton in
S0aTCh renAy

Google Algorithm Updates Timeline

Penguin

Adger mhym upaste

RankBrain

Machne learming
Mgormhm used
0 Detter
UNSenitand

user intert and
ITprove search
reyuin

2015

2015

Possum

Aganthm update
fodused on

bocal seanch
resus and
ficaring ot
pam

2016

M

Medic

Algoreten updane
focused o

e oving the
Qualty and
expertive of
Pedkh and
mecs

content in

search results

2018

2019

I

Page Experiente
Update

Agorthm update
provoeg
welistes ath
9tod user
cxpeence

N3 page

WValng speed

Helpful Content
Update

Abponthm update
focused on
promos

heiphid ana
etoemative
cortent n

SOMTh rew i

2022

2023

o mmiormm O mmiorm

Nov 2023 Reviews

Update

RlgorEhn uodate
Largeting ke

OF SpamcTry
reviews v
0ATH resuits

2024

2023

PageRank Panda Hummingbird Product Review Multiple Core Way Forward
Google's orignal Ao Eem USaNe Aot hen update AWGOrEnen updute Bidrectional Update Updates Goog's focun
abgacenm for focuted on ated 0 LATGetng Encoder Repres Agoranm update Orgong vpdaies on uting Al
ranking e rubing webritens rEatom from »ived at 10 Googhe s od rgrovieg
pages baved ow-qualty and s ow quality Teansformens, & core agor e user
on Phew Ouphate woarch resuita CoOment an) Nt o 10 EgrOve oEpenence n
Importance and coment encesvee adn anguage yoarch resuits
rebtvance ORIV Mire Processng

fHlevant resuts GO Lsed
10 betier search resuts
underytand the
content of

$0arch quenies.

A st 8

oYY e BF

AN WD 10 Pag g Mo I Thare & I W S 0N N MG TN Lpite s

SAMPHIRE




Text ( Bard )

Multimodal

( Gemini)

2024

i 2023

Matthew Buskell

Enterprise RISE UKI and Al Lead for Google EMEA

From the March Norwich Al Summit
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So, this is nothing new then?
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Do we need to change our thinking?
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« How are people using search now?

* How are Search Engines trying to %: :
keep up?
* What changes are the major @@,

companies pushing?
 How are SERPs going to be displayed 8
going forward?
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Bigger than just Google
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How can we make the most of the
opportunity and minimise risk?
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* Page 1 Ranking isn’t as
valuable as it once was.

* [t's about a top-3 or getting
into the AO result.

* More competition for less
space.

« Some key ranking factors
seem to be more important
than others.
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What are we seeing from the engines?

SAMPHIRE




SialCounter Global Stats
Deskiop, Mobile & Tablel Search Engine Market Shane North Amnerica from Jan - May 2003
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bing

Yahoo!

DuckDuckGo

YANDEX

StalCounter Global Stats
Daskiop, Mobile & Tablet Search Engine biarde! Share Horth Amarica from Jan - May 2024
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Al Overview SERP Impact by Category

Arts & entertainment 0% Health 1.79% Pets & Animals 021%
Autos & Vehicles 020% Hobbies & Leisure 0.20% Real Estate 0%
Beauty & Fitness 040% Home & Garden 0.20% Reference 0%
Books & Literature 0.22% Internet & Telecoms 043% Science 1.21%
Business & Industrial 0% Jobs & Education 0.00% Shopping 0%
Computers & Electronics 0.20% Law & Government 0.30% Sports 012%
Finance 030% News 0% Travel 025%
Food & Drink 0% Online Communities 0.20%

0% People & Society 1.53% Total 0.31%

<) SEMRUSH
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» Increase in crowdsourced information = —————

* They can’t agree on the “Best”
answer.

* They can take an answer from
anywhere on a page.

WWhat should | see at Duxford Museum when |
visit?
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Creating these headaches:

« We have to write for people, not
search engines or Al.

* We have to speak to a wide

audience whilst being niche enough.

« We have to determine exactly what
our specific audiences are
searching for and how.
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wWhat does this mean for marketers?

SAMPHIRE




 Intent led search

» Get to the point

« Befriend structured data
» Experts & Enthusiasts

* Local means local
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business
* Don’t rely on SEO alone TikTOK'

» Diversify your channels - Creator Marketplace
It’s all about the Marketing Mix

 Paid Media - not just
search & b

& YouTube | Advertising
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It’s not going anywhere!
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Mike O'Flynn
Helping Businesses Achieve Their Online
Discoverability and Engagement Goals

THANK YOU!

Any questions, let me know, or find me on LinkedIn.
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