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Why Liberty 
needed a rebrand



WHY LIBERTY 
NEEDED A 
REBRAND We no longer stood out

We’d forgotten who we were, why we exist

We had outdated and unworkable assets

We weren’t communicating as one team



A FAMILIAR STORY
Companies evolve and forget their roots

They stay too true to their past

New people amplify missteps

End up with a brand that doesn’t fit



SO, HOW DO 
YOU FIX IT?



STEP 1: INSIGHT

SO, HOW DO YOU FIX IT?



1. INSIGHT
Workshops with internal teams

Drill into commercials

Engage your customers

Find YOUR space in the market



STEP 2: STRATEGY

SO, HOW DO YOU FIX IT?



2. STRATEGY
Create a distinctive proposition

Frame the personality & tone

Create a brand story

Engage internal teams



HOW WE APPLIED 
THIS TO LIBERTY



They’d outgrown the brand 
They lost what made them distinct 
They struggled to articulate what they stood for 
Customers said they were bold, honest, no bullshit. 
Space for a straight talking brand

INSIGHT



BIG

OUTSPOKEN

VIBRANT VOCAL

INNOVATIVE

MATURE

DIVERSEPROUD

AGGRESSIVE

PERSONALITY



To make a stand against 
those who miss-sell, 
miss-lead and give digital 
marketing a bad name.

MISSION



Unleashing online 
performance for brands 
that demand better

POSITIONING



BRAND STORY

FREEDOM INDEPENDENCE

EMPOWERMENT

OPENNESS

DETERMINATION

“Embrace Liberty”





STEP 3: VISUAL

SO, HOW DO YOU FIX IT?















STEP 4: ROLLOUT

SO, HOW DO YOU FIX IT?











STEP 5: INTERNAL

SO, HOW DO YOU FIX IT?











SOME HOT TAKES
Brands are the embodiment of a company

Brands should connect the dots

Brands should evolve

Branding as part of onboarding

Requires constant reinforcement



Let the journey begin.

TOWARD.STUDIO


